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Structure of the GranitiFiandre Group
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GranitiFiandre S.p.A. 

The market leader of full-body, top-of-the-range stoneware porcelain.
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Sales and marketing strategy

Granitifiandre with over 150 sales promoters can visit up to 10,000 decision makers per year all over the world

Sound marketing policy designed to strengthen its brand image and to build stable relationships with the key 

decision makers

Strong vertical integration for a ”turn-key” service

Trade Designer

Client

Standard channel

Manufacturer

Consumer

Distributor

Key account division, that it’s an absolutely advanced solution for the companies of the sector.
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Main Key accounts
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TaipeiTaipeiTaipeiTaipei

Last Openings: Toronto,  Tokyo, Chicago
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Worldwide references

Provo Town Mall, 

Utah (USA)

Brentwood Mall, 

Vancouver (Canada)

H. Crowne Plaza,

Geneve,(CH)
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Lacoste (Berlin) Mugello Circuits (Florence)



8SIEEB Tsinghua University campus  (Beijing - China)

Ferrari Dealer (Shanghai)

Mirafiori Motor Village (Torino)

Worldwide references
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ACTIVE for The Hall Marco Biagi,         

Il Resto del Carlino Bologna, (Italy)

Star Gate (Dubai, E.A.U.)

IBM Headquarter (Frankfurt) Lufthansa Training Centre 

(Germany)
Shopping Mall, Bassano(Italy)

Lisbon Airport (Portugal)

Worldwide references
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OUR COMMITMENT TO THE EXCELLENCE

PATENTS

DESIGN AWARDS
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GeoStyle – Top of the range

SERIE 100

SERIE 100 AIMED TO USE 100% OF RECYCLED MATERIALS



12

EXTREME: TECHNOLOGY OF THE FUTURE

an innovative large format of 150x75 cm for high architectural content floor 

and walls
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GranitiFiandre has been chosen by the Foreign Affairs Ministry as official partner at the 
Universal Exposition of Shangai 2010, for the realisation of the Italian Pavillion: more than 
200 nations will take part in this relevant worldwide event from May 1st to October 31st. A 
further sign of the Granitifiandre Made in Italy excellence.

GranitiFiandre selected for Shanghai Expo 2010



Padiglione Italiano, Shanghai Expo 2010
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ACTIVE: THE NEW 

PRODUCTION 

METHODOLOGY 

Applied to ceramics 

that reduces polluting 

agents present in the 

air by up to 70%.

The effects of which 

are attested by the 

Tile Council of North 

America and the 

Bologna Ceramic 

Centre that gives 

Fiandre porcelain 

stoneware slabs self-

cleaning and 

antibacterial 

properties and helps 

combat pollution

ACTIVE CLEAN AIR & ANTIBACTERIAL CERAMIC



That means 1.000 mq ACTIVE = 20 
trees in terms of reduction on NOx
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GranitiFiandre S.p.A.: P & L account 1° Half, 2010

• The parent company GranitiFiandre S.p.A. -
the largest company within the Group, 
recorded sales in the first half of  2010 of 
Euro 49.7 million.

• Ebitda in the first half of 2010 amounted to 
Euro 6.1 million with a sales margin of 
12.3%.

• The Ebit amounted to Euro 3.1 million 
reporting a margin of 6.2%. 

• The net profit in the first half of 2010 was 
Euro 3.5 million with a margin of 7.0%. 
Furthermore the net financial position 
strongly improved (Euro 35.7 million at June 
30, 2010 compared to Euro 41.9 million at 
December 31,2009 and Euro 46.7 million at 
June 30, 2009).

• Granitifiandre S.p.A. forecasts sales in the 
second half of 2010 in line with 2009 with 
continued strong operating margins and an 
improvement in the net result.

"GranitiFiandre S.p.A." First half of 2010
(mln Euro) 2010 2009

(6 months) (6 months) Value
SALES 49,7 52,1 -2,4

EBITDA 6,1 7,6 -1,5

EBITDA % on sales 12,3% 14,6%

EBIT 3,1 5,1 -2

EBIT % on sales 6,2% 9,8%

Net Profit 3,5 2,8 0,7

Net profit % on sales 7,0% 5,3%
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“Porcelaingres Gmbh”, Italian Style Made in Germany



20

Porcelaingres GmbH: P & L account, 1°Half 2010

Sales: in the first half of 2010 amounted to 
Euro 15.4 million, unchanged compared 

to Euro 15.5 million in 1H 2009. The 
performance in the first half year is 

considered positive within the context of 
the ongoing economic uncertainties and 

the harsh winter in Germany which 
slowed down building works in the first 

months of the year.

Ebitda: margins were positive, despite the 
presence of significant commercial and 
promotional investments, with Ebitda in 
the first half-year of Euro 2.9 million and a  

margin of 19.1%.

Ebit: in the first half-year was Euro 1,6 million 
with a sales margin of 10,6%.

Outlook: the expectations for the second half 
of the year are positive thanks to the 

improving profitability indicators on 2009 
and the first signs of recovery in the 

German economy.

"Porcelaingres Gmbh" First half of 2010
(mln Euro) 2010 2009 Difference

(6 months) (6 months) Value

SALES 15,4 15,5 -0,1

EBITDA 2,9 2,6 0,3

EBITDA % on sales 19,1% 16,8%

EBIT 1,6 1,4 0,2

EBIT % on sales 10,6% 8,7%
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StonePeak Ceramics Inc.- Italian Style Made in USA
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StonePeak Group: P & L account, 1° Half 2010

• Sales of the StonePeak Group in the first half of 2010 amounted to USD 40.6 million 
compared to USD 31.7 million in the first half of 2009 – strong sales growth of 28% on the 
same period of the previous year.

• The Ebitda in the first half year was USD 6.2 million with a sales margin of 15.3%, while in the 
first half of 2009 was USD 1.1 million.  The half-year Ebit was a profit of USD 1.8 million, with a 
margin of 4.4% and a net profit was also recorded in the first half of 2010, USD 3.2 million 
with a revenue margin of 7.8%.

Outlook: the second half of 2010 will also see an increase in sales volumes on the second 
half of 2009, with the objective to consolidate profits. 

"StonePeak Group" First half of 2010

(mln Dollars) 2010 2009
(6 month) (6 months) Changes

SALES 40,6 31,7 8,9

EBITDA 6,2 1,1 5,1

EBITDA % on sales 15,3% 3,5%

EBIT 1,8 -2,3 4,1

EBIT % on sales 4,4% -7,3%
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Shareholders structure

As at September 13, 2010

MARKET
18,19%

*VERDI GRAZIANO
3,00%

MINOZZI ROMANO
66,33%

MODENA CAPITALE
5,40%

SOFIA
HOLDING

2,0%

BESTINVER
GESTION

5,07%

source: Consob

* As Company Financial PR of August 27, 2010
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Thanks for your attention


